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Results-oriented Modern Marketing Executive 988 Governors Bay Dr
Redwood Shores
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Modern Marketer with an extensive record of leading a global demand center, technical marketing, and launches.
Dynamic professional who excels in all forms of digital marketing, demand generation and Business Intelligence.
Adeptly bridges the gap between sales and marketing to determine the efficiency of marketing programs.
Hands-on global leader who emphasizes measurements and leads by example.

Selected Highlights Areas of Expertise
- Drove marketing Business Intelligence showing the contribution Digital Marketing
to business goals in a quantifiable way, building trust in marketing by Marketing Operations
providing transparency to marketing, sales & executives. Bl Reporting and measurements

- Supported 500,000 marketing leads/quarter by providing effective support Marketing Automation
processes and systems to the marketing execution team with clear KPIs. Lead Nuture & Content Marketing

- Created tracking system to allow 100% of activities to be linked to products Cloud and on-premise campaigns
- Assisted with the execution of major corporate marketing events like Social Media, CPC, SEO, SEM
Oracle OpenWorld and iDevelop, attended by thousands of developers. Global Leadership

- Released Web Developer Suite, focused on customer benefits. Understanding Customers
- Reduced lag time between marketing events and lead delivery by 400%. Lead Generation & Tracking
- Created successful ecommerce store for Longboards & Skateboards. Develop Marketing Strategies & Story Telling

My Professional Story
Longboards USA - Head of Marketing

E-Commerce Marketing Americas

2015 - . ) ) -Created E-Commerce Store for B2C
. Oracle Global Campaigns Marketing -SEO to first page of Google
« Sr. Director Global Marketing -Growing website traffice 100+%

-Operations & Stragegy. Social Campaigns

Oracle Marketing Operations
« Sr. Director Global Marketing Operations

a5 Global Campaigns Marketing
-Demand generation improvements
-Innovation of digital marketing +18% ROI
-Campaign execution support 5 people
2005 - -Buyers Journey - Lead funnel management
Oracle IT -Optimize initiative / Best Practices 35 sessions
« Sr. Director Marketing Solutions, Applications IT -Social Media demand generation processes
. Oracle Marketing . .
2000 « Director e-Marketing, Corporate Marketing LGSO Bl
Oracle Product Development -Global lead mapaggment '500.000/ql:|art.er
« Principal Product Manager for Oracle Developer -SDaIes &(:I\"g"kettm? 'Sr;]tegij‘gon '+20%23|(§’e|""e|
. -Demand Center ared Services people
Server & Web Deveioper Sulte -Global marketing execution and delivery
1995 Oracle The Netherlands 'g"&A 2°+| atq‘fl',s'tmns
: -Business Intelligence
Product Sales Representative -Executive metrics & KPI's Top 20 KPI's
-Leadflow timing 400% time reduction
0 Content Automatisering - Sr. IT Consultant
1990 Marketing
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i Product Management
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é Marketing, Sales and Leadership P
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Technical University Delft, The Netherlands .
Masters Computer Science Eye for Detail Global

Analytics Innovation




